VWO

Testing One Change Helped Allinclusive.no Increase
Conversions By 52.3%

CONVERSIONS

INDUSTRY
Consumer Service

COMPANY SIZE
1-10

LOCATION
Hedmark, Norway

CAPABILITIES USED
A/B Testing

VWO and Allinclusive.no

[This is a case study from Sverre Bech-Sjgthun.]

Allinclusive.no is a holiday portal specializing in all inclusive travels. The company, founded and run by

Mr. and Mrs. Carlstrgm, generated a revenue of 12 million NOK in 2011.

Objective

As we were approaching one of their top seasons, my biggest challenge was that | had to identify
opportunities that didn’t require programming or lots of redesign work, simply to keep both cost and

time spent toa minimum.

Solution

Throughout my analysis, | did identify several great opportunities in terms of usability and process
optimization, but the response was (to quote MC Hammer) - You can’t touch dis’ (and | bet that this

instant you got the song in your head - sorry!).

This is how the original page, or the control, appeared:
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By replacing the rotating campaign banner on the front page with a very deliberately crafted copy, | was
able to increase their conversion rate from 0.50% to 0.68% — an increase of 52.3%.

Here's the variation below:

.No

K Hotall

Fly + Hotall Creimngd jongr Min refarvasjcn

Verdifulle ferieminner
for hele familien! |

Med AlEnclusivee er du Kke begrenset av firkaniedse ferdigpakker,
Du bestemmer sehv nir og hvor du vil dra - og hvor du vl bo

" Horges beste ubvalg all inclusive: over 4000 hotell?

# Forsiicret | Reisegarantifondet

C Tilleggstorsikring mot Mysetskapkonkurs inkiudert

-4 Lokale representanter ger du drar

E)Achefsl  EfSend [ 5 529 persorer anbefaler dette

Anbefalinger

Populmrt ph Tensarile

Ware Facebocic-mnner andefaler
detls holellel, som ligper pd en
Biayde | Costa Adee, Som & dEn
mast ekskdushe delen pd

T o
1 __m. SOrsicen av Tensdile
-

¥ Lot mer w

Gt myth reise-ar

Junghe Agua Park | Hurghada
&F DA Evori - of &3 ef del
Aotk lanebdngn s Lavons
ogsal | badelandet er dat at
glor ubvalg & vannskser of
wAannakiatelen, of el Sker
alfd now gay | bam kubBen
(intenasjonal) Holallet har
ogsd en egendenen
buifgtmagny for d¢ mingie

2013 ar 3wk | gang op Wi
Al Shoe-6 el dnalked alle
¢l kB SpEnnenoe reise- i

Wi @r i Tull gang mad & Sang
poede Woud $0m W hiper vl
falle i 2mak

Sang bor i passet er gyidig og
Egger letl Blopengeby, du vl
st sannsynlig i beukd for del
203

¥ Godt nytt dr

. Dppdag Dubai du ogab!

Dubal er 54 mye mer enn guil og
olje. Her lianes all i eldgamie
afabiskd Basaer Bl d& mesl

= lanlasishe sandstrendens i detle
= omdddel som har neemens 380
soldageri drel

¥ Les mer =

&-stjermers hekses | Egypt
el 4 P4 Radisson Blu Sharm el

* Les of bestill her

Spar 40% - bestll nd! Vellkgent ph Gran Canania

These tests were performed using VWO.

The comparative results of the two versions are shown below:
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Conclusion

This test is a testament to the power of a well-crafted copy, and even with a very long sales funnel, the

front page influences the visitor throughout the entire funnel.

Indeed, this influence becomes more and more pronounced the further the visitor moves:

Front page Improvement
Search result +0.48%
Hotel page +11.08%
Upsell +8.86%
Booking/Payment +18.87%
Order confirmation +52.93%

Using the VWO/GA integration with eCommerce even revealed that while the conversion rate increased

by over 50%, the revenue actually doubled.

How is this even possible?

Let’s start with the simple fact that your online revenue is determined by the following simple equation:

Visitors X Conversion rate X Average sales price

(Even if you don’t sell products or services on your website, this holds true -

website, like lead gen and others are still defined by these 3 factors.)

your revenue from your

* Visits are determined primarily by marketing, advertising, PR, and customer loyalty.

» Conversion Rate and Average Sale are determined mainly by:
o Motivation to perform the desired behavior (Persuation)

o Ability to perform the desired behavior (UX)

o Trigger to perform the desired behavior (Call to Action, like “add to cart”, “Contact”)

Would you like to learn more about Conversion
Optimization?

SIGN UP FOR FREE TRIAL
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