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Consolidated Label Improved User Experience To
Increase Conversions
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CAPABILITIES USED
A/B Testing

VWO and Consolidated Label

VWO has published quite a few case studies in the past, regarding the positive influence of call to action
buttons. The testing could be in the form of adding a call to action button when original design didn’t
have one, testing a different one or even in the form of different text for each call to action buttons.

Consolidated Label manufactures custom printed labels for retail products in a variety of markets,
including Food, Beverage, Health & Beauty, and Health markets. They have segmented their servicesin 4
broad categories—Printing, Art, Quality, and Systems. They used VWO to A/B test a new design with a
prominent call to action button.

Objective

Their original web design did not have any call to action buttons, so they tried A/B testing a new CTA on
one of their product pages.

Solution

This is how the Food Labels section appeared on one of their product pages.
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Homse > Custom Labels > Markets > Enod Labes

Food Packaging Labels

Your product labels face a lot of competition on store shelves. Every other
product k5 competing for your customes”’s attention. Graphacs, color, fonts,
and label material make sure your product gets noticed. Your dedicated
CLEstimer service representative has heiped hundreds of customers oreste
suocessh oustom food labels, and their experience can helip you too.

with Consoldated Labad your custom fead packaging labels will

* Stand up o temporatune axtremes and lquids, Food Wbeling has its challenges, and we have th expenencs te knaw the
best materials te use

& Have eridp graphics and suparior readability. We offer Bath diaitsl shd Dexodraphes BrMING wah up te 10-calod capabiny
o produce phategraphic quality Enages.

* Mot the current FDA regulations for food contact. With 25 years of experience, we've implemented the prodedures requlred
e produece food labels that meet FOA standands, Leamn mane about FDA Rabveling quidelines

* Resist fading, Meeding, and smudging. With qually 88 our fGous, we manulsctung labels that will laok good for the lifg of
wour product,
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In the middle of the description, they added a CTA titled Instant Online Quote.

This is how the variation appeared:
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Homee > Custom Labets > Markets > Food Labels

Food Packaging Labels

Your product labels lace a lot of competition on store shedwes. Every other
product ks competing for your customes®’s sttention. Graphscs, color, fonts,
and lab=l material make sure your product gets noticed. Your dedicated
clestommer service representative has hedped hundreds of customers oneate
sucoessfil custom food labeds, and their experience can hefp you too.
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wWih Consoldated Labed your cusiom food packaging labels will

* Stand up o temporature axtremes and Hquids, Food Wbeling has its challenges, snd we hine th expenencs te knaw the
best materials te use

* Have crisp graphics and suparior readability, We offer boath geiaital and Dexographec printing with up te 10-calor capabity
1o produce phategraphic quality mages

* Maat the currant FDA regulations for food contact. With 25 years nr = p—tilﬂ'll:t it vy implemented the procedures required
e prodisod food labels that meet FOA sUandands, e mant sbout

* Resist fading, bleading, and smudging. With qualty as our focus, we man .:rxu.rt labstds that will look good for the life of
your product,

Variation (with the call to action button) 62% increase in conversions

Conclusion

On asking what lessons they learnt from testing, this is what Tracy Gamlin of Consolidated Label had to
say:

“Make your desired conversion goal obvious, but harmonious to the rest of the design. Also, giving
people a few places on a page to get to the conversion accommodates different types of users. For
example, the people who just want to get a quote get their button at the top of the page, whereas
people who need more substantiation get the opportunity to quote further down the page after they've
read more copy/seen more images.”

If you still haven’t started A/B testing, now is a good time to give VWO a try, with unlimited simultaneous
tests.
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We've found VWO to be immensely valuable for all of our testing needs.
Ultimately, it confirms our feelings with actual data - and many times it

even surprises us!

Tracy Gamlin
Web Marketing Manager
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